
Main figures 2018—2020

metropolis.org    
#MetroGovernance

SECRETARIAT 
GENERAL TEAM

17 professionals 
10 women and 7 men

19 interns 
12 women and 7 men

FUNDING SOURCES

 Membership fees
   From 36% to 52%

 Partnerships with members
   From 60% to 46%

 Partnerships with others
   From 4% to 2%

Agreements signed with 6 members and 
13 partners to finance projects and activities 
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Board of directors:

  28 members
  5 meetings
  3 policy debates
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Committee 
meetings 

2
Governance 
Committee
meetings

6
Regional 

Secretariat
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AFFAIRS



FROM 2018 TO 2020

 5,850+ participants in events led 
or co-led by Metropolis

 In average, more than 2/3 of our 
membership actively engaged 

 16 new members

WE HAVE BUILT CAPACITY TO 
DELIVER PUBLIC POLICIES AND 
SERVICES
 63 members participated in 33 learning and 

capacity-building activities

 22 members involved in 10 pilot projects
 22 members participated in City Managers 

Community activities

 40 new publications
 750+ collaborators (43% women, 57% men)

 368 urban practices on the use platform, with 
469 citymakers registered

 Benchmarking of 71 metropolitan areas, in 
which 82 of our members operate

 Leadership of and contribution to 3 global 
observatories

 658 initiatives on Cities for Global Health 
from 102 cities, 44 of them, members of 
Metropolis

Metropolitan 
Governance

We are 141 governments of major cities and 
metropolitan areas working together to find common 
answers to the challenges posed by metropolisation

WE HAVE RAISED THE VOICES OF 
METROPOLISES ON THE GLOBAL AGENDA

 Launch of a call to rethink our metropolitan spaces 
endorsed by 16 members and 6 partners

 Active participation in 147 global events 

 Contribution to and endorsement of 27 policy statements 
 Leadership and support given to 15 global campaigns 
 73 partner organisations 

Sustainability

Gender 
Equality

Social 
Cohesion

Quality 
of life

Economic 
development

300+ 33,000+mentions 
in the media

followers on 
social media 




